urun wrtes wrdnd Fidn wrsw
PREMIER PRONUCTS PUBLIC COMPANY LIMITED
SNYVIUIWONISWCIUNDEVIVEU 2559

Sustainability Development Report






Good for Organization,
Customers, Shareholders Harmonious Alignment
and Business Partners
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Premier Group of Companies firmly believes in the balance between the sustainability of the society, organization,
and employees, the three elements that are undeniably dependent on one another. All of which are necessary for
the prosperity of us as a whole. We always put great emphasis on mutual benefits between our companies, clients,
stakeholders, business partners, and employees. The most important part that cannot be omitted is the society.
All the elements help contribute to our philosophy “Harmonious Alignment of Success”.
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WUNIUY
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MESSAGE FROM BOARD OF DIRECTORS

Thanks to our vision throughout four decades of existence to conduct business with our employees and the society in a
sustainable manner and through our principles and practices that underlined environment, social responsibility, corporate governance
and staff’s wellbeing that aligned with the Stock Exchange of Thailand (SET)’s management direction to promote best business
practices, Premier Products Public Company Limited was lauded by the SET as Thailand Sustainability Investment for the second
consecutive year. In 2016, we were also bestowed the Rising Star Sustainability Award 2016 for the first time. Besides, to recognize
our efficient water management, the Water Institute for Sustainability, Federation of Thai Industries, and Department of Groundwater
Resources, Ministry of Natural Resources and Environment made our factory a prototype for this endeavor. The prestigious awards
are a testament of our adherence to the philosophy of “Harmonious Alignment of Success.”

In addition, we actively commit ourselves to becoming the innovation company on the basis of “Create Solution for Sustainable
Living and Environment” through our activity that underlines the value chain and the Green Organization vision set to accomplish within
the next five years. As clearly stated in our strategy, we strive to enhance efficiency in our work process by reducing waste, adding
values to our products while simultaneously nurturing knowledge and enhancing staff capacity to enable them to flexibly respond to
technological, economic and environmental changes in tomorrow’s business world.

As of end of 31 December 2016, Premier Products and subsidiaries’ total revenues stood at Baht 1,563.15 million, which
represented a 3.23% increase or Baht 48.93 million from a year ago. Net profit also rose 9.55% from the previous year totaling Baht
15.63 million to Baht 179.26 million.

In brief, our operation results kept increasing. This reflects the importance of the environmental business to the society, the
country and everyone. Changes in different aspects faced by the world on a daily basis especially environmental impacts do affect
everyone’s life. The environmental business thus is critical for sustainable and better changes in a society. The renewable energy
is one of the businesses that can help making the country safe and stable. Countries in Asean have placed the renewable energy
business among the top when formulating economic and social strategies for the Asean Economic Community (AEC). As such, the
environmental business remains a fundamental business activity and one of the top concerns in which consumers express interest
and wish to invest.

The Board of Directors is truly committed to manage the business on a transparency basis under the principle of corporate
governance where we adhere to integrity and ethics to continue sustaining confidence from our shareholders, investors and all
parties. The Board of Directors wishes to thank everyone starting from customers to suppliers, business partners, shareholders and

our co-workers for heartfelt collaboration and support we have enjoyed.

Board of Directors

Premier Products Public Company Limited

Premier Products Public Company Limited
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Vision a

00 © © 0 0000000000000 0000000000000000000000000000000000000000000

“Leader in environment and clean energy business, good governance-oriented to lead sustainability of busi-
ness, personnel, and society”

Core Missions

Manufacture and distribute quality products and services

Source and develop product innovations of water and environment conservation, advance construction materials, and
clean energy to serve good quality of life, society and environment

Expand to ASEAN market and potential countries

Conduct shared-beneficial business between employee, corporate, and society

Integrate knowledge and capability to creating and producing

Conduct operations under good governance concept and rely on ethics and good Thai norms

Conduct business under anti-corruption policy

Premier Core Value

( Business People Society \
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General Information
Premier Products Public Company Limited

Head Office

2 Premier Place, Soi Premier 2, Srinakarin Road, Nong Bon, Prawet, Bangkok 10250
Tel. 0-2301-2100-1 Fax. 0-2398-1301

Website: www.premier-products.co.th

Factory

454 Moo 9, Kabinburi Industrial Zone, Kabinburi-Nakhon Ratchasima Road, Tambon
Nong Ki, Amphoe Kabinburi, Prachinburi 25110

Tel. 037-204-398-399 Fax. 037-204-400

Website: www.premier-products.co.th

Phuket Branch: 31/3, Moo 1, Thepkrasattri Road, Tambon Koh Kaew, Amphoe
Muang Phuket, Phuket 83200 Tel. 076-238-461-2 Fax. 074 238-462

Hat Yai Branch: 278/38 Pipat Songkhro 5 Road, Tambon Hat Yai,

Amphoe Hat Yai, Songkhla 90110

Tel. 074 - 367-112-4 Fax. 074 - 367-111

Chiang Mai Branch: 49/3, Muang Samut Road, Tambon Chang Moi,

Amphoe Muang Chiang Mai, Chiangmai 50300 Tel. 053-251-377-9 Fax. 053- 251-379
Khon Kaen Branch: 222/159-160, Pracha Samosorn Road,

Tambon Naimuang, Amphoe Muang Khon Kaen, Khon Kaen 40000

Tel. 043-241-689 Fax. 043-241-690

Premier Home Appliance Co., Ltd.
Head Office: 1 Premier Corporate Park, Soi Premier 2, Srinakarin Road, Nong Bon,
Prawet, Bangkok10250 Tel. 0-2301-1000 Fax. 0-2301-1722

Infinite Green Co., Ltd.

Head Office: 133/1, Moo 4, Tambon Tamaprang ,Amphoe Kaeng Khoi, Saraburi 18110
Branch Office : 2 Premier Place, 2nd floor, Zone A, Soi Premier 2, Srinakarin Road,
Nong Bon, Prawet, Bangkok10250

Factory (1) : 133/1 Moo 4, Tambon Tamaprang , Amphoe Kaeng Khoi, Saraburi 18110
Factory (2) : 114 Moo 1, Tambon Chakpaew, Amphoe Kaeng Khoi, Saraburi 18110
Factory (3) : 63 Moo 3, Tambon Huay Haeng , Amphoe Kaeng Khoi, Saraburi 18110

PP Green Energy Co., Ltd.

Head Office: 2 Premier Place, Premier 2 Alley, Srinagarindra Road, Nong Bon
subdistrict, Prawet, Bankok 10250 Tel. 0-2301-2100-1 Fax. 0-2398-1301
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Registration date: August 22, 2002

Authorized capital: 300,000,000 baht

Business : Premier Product PCL was established on December 2, 2518 with registered capital of 300 million baht.
The company is a manufacturer and distribution of environmental products and construction and industrial. The green products
are such as; water treatment products including SATs tank, Eco tank, PP grease trap; water reserves and wastewater products
such as wastewater pumps, TSURUMI aerator AIR PURE aerator, PP water reservation equipment, and air pollution treatment
system; construction materials and industries such as finished wall, cornice molding, decoration materials for building architecture,
noise barriers, steel products, bathtub and toilet equipment, chemical tanks, and solar rooftop.

There are two sales and distribution channels; contractors, project owners, general customers, and sales through building
material stores such as Home Mart, Boonthavorn, Siam Global House as well as other building material stores in Bangkok
and upcountry. The company has a long relationship with these customers. For overseas sales, the company has appointed
distributors. The company has its own brands and dedicates as an OEM manufacturer. The company’s headoffice is 2 Premier
Place, Premier 2 Alley, Srinagarindra Road, Nong Bon subdistrict, Prawet, Bankok. It has a factory in about 46 rais located at
Kabinburi Industrial Estate, Kabinburi- Nakhon Ratchasima Road, Nong Ki subdistrict, Kabinburi, Prachinburi.

1. Premier Home Appliance Co., Ltd. (PHA)

PHA originally operates as a distributor of electrical appliances with energy-savig features under the brand “Mirage”,
which is its own brand. PHA’s distribution is made through over various customers that are electrical appliance stores nationwide
and in countries in the ASEAN Economic Community (AEC). The company holds 9,997 shares of PHA, which is equivalent
to 99.97% of its registerd capitals. However to make our management more efficient and to reduce management costs,
PHA cease the operation and transferred this business unit to PPP since Juanary 1,2016.

2. Infinite Green Co., Ltd. (IGC)

IGC is a manufacturer of solar power, which is classified as a very small power producer (VSPP). It currently has
three power plants. IGC has power purchase agreement with the Provincial Electricity Authority (PEA). It is supported by
the renewable energy program by Energy Policy and Planning Office, Ministry of Energy. Main income comes from power sales
and “Adder” (sales margin) from the PEA. The company holds the IGC accounted for 75.60% of the shared capital.

3. PP Green Energy Co., Ltd. (PPG)

PPG was established to study the feasibility of biomass power business. It aligns with clean energy business and increases
company’s potential for business expansion. To date, it is in the feasibility study. The company hold PPG shares representing
80.00% of the share capital.
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Product Groups

Environmental Products
Building Materials and Industrial Support Products

Clean Energy Business
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Structure of Management

Board of Directors

Remuneration Committee

Audit Committee —

Company Secretary

Chief Executive Officer [iaiaieiel Internal Auditor

Business Developemnt

Risk Management Committee | e

Premier Products Public Infinite Green Co., Ltd. PP Green Energy Premier Home Appliance
Co., Ltd. (IGO) Co., Ltd. (PPG) Co., Ltd. (PHA)
I I
Managing Director Managing Director

Assistant Managing Director
Sales

Assistant Managing Director
Environmental and Building
Materials Engineering

Assistant Managing Director
Electrical and Clean Energy
Engineering
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Assistant Managing Director
Production and
Research & Development

Assistant Managing Director
Accounting & Finance

Assistant Managing Director
Human Resources



Materiality Analysis

Premier Product PCL is committed to build sustainable success of business, personnel, and society together. Operation is
conducted under rights, transparency, accountability, and fairness to all stakeholders. According to the principles of good governance
and social responsibility, the company has appointed a working group on social responsibility as following diagram.

The human resource and operation system management representatives oversee the working group. Members come
from various working groups as above diagram. The working group has been convened to implement procedures of Corporate
Social Responsibility, Department of Industrial Works (CSR-DIW) and management systems for guidance on social responsibility
(ISO 26000). The standards begin with assessment the compliance with seven areas of laws and regulations.

1. Corporate governance; 59 issues of relevant laws
. Human rights; 21 issues of relevant laws
. Labor practices; 114 issues of relevant laws
. Environment; 70 issues of relevant laws.

. Operation fairness; 13 issues of relevant laws.
. Consumers; 11 issues of relevant laws.

~N O o N

. Participation and community development; 13 issues of relevant laws.
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There are 285 related laws in 2016, increased by 4 from 2015. One is good governance law, two are labor practice,

and last one on environment. The company has taken action in below diagram.
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Compliance to eight principles was also reviewed, including;

1.
. Anti-corruption

0 N o o1 B~ W N

Fairness of business

. Human rights

. Fair labor practice

. Consumer responsibility

. Contribution in social and community development
. Environmental concern

. Innovation and innovation promotion

Then, improvement plan and performance of laws and regulation compliance were prepared. Some data was limited,

because the factory is located in the industrial park. So it requires environmental impact assessment (EIA) data of Kabinburi

Industrial Estate such as biodiversity, water resources, and energy sources.

Stakeholders were identified, stakeholders were listed. Expectations (benefit) and challenges (impacts) of stakeholders

were determined. Stakeholders were prioritized. Operation plans were established to respond to stakeholders as well as

communication with all stakeholders.

Stakeholder identification was conducted in three dimensions and expectations (benefit) and challenges (impacts)

were determined;

Dimension 1 - respond to organizational stakeholders; shareholders, personnel, management personnel

Dimension 2 - respond to economic stakeholders; customers and business partners

Dimension 3 - respond to societal stakeholders; government sectors, competitors, community, society, media, and

private sector

Premier Products Public Company Limited
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Analysis of expectations (benet) and challenges (impacts) and operational measures in each group

1 Shareholders

2 Personnel, Management personnel

Expectations: Return on investment, truthful information,

transparency, accountability, sustainability of business.

Expectations: Returns, welfare, human rights, fairness,
participation, career progression, occupational safety,

security.

Challenges: 1. Confidence Building
2. Transparent disclosure

3. Performance and sustainability.

Challenges: 1. Return management and appropriate benefits
2. Occupational health and safety, and workplace
environment
3. Skill and capability development, career security and
progress
4. Taking care of insufficient employee

5. Cares after retirement

Operational measures to stakeholders :

1. Stable performance of dividend and it grows continuously
2. Prepare annual SD report and 56-1 report , participate in
opportunity day at least twice a year ,communicate via
phone and e-mail or arrange factory’s open house plant

once a year
3. Performance grow continuously with development system

of Supply Chain

Operational measures to stakeholders :
1. Personnel management policy was arranged and
announced to employee
2. Conducted measures under action plans established
by bilateral commission, include employees and
employers. The committees are such as welfare
Committee, occupational health and safety committee,
Thai labor standard (TLS 8001) committee for HIV and TB
prevention. The working groups consist of employees
from all departments to provide thorough communication.
3. Arranged wage survey in cooperation with external
agencies such as the Federal of Thai Industry, and owner
association. Information is brought to improve wage and
benefit structure in compliance with the market and similar
industries. Minimum wage is considered based on

equality in compliance with principle of human rights.

AN

. Arranged 3-year and 1-year employee development
plans and development plans for successors, talent, and

key positions
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5. Prepared plans and programs ‘Happy 8 Workplace: PP - the
employee’ second home, as well as volunteer activities once a
month

6. Social responsibility working group convene with employees
once a year

7. Employ systematic process to communicate with
employees, stakeholders, including complaints system which
is accessible

8. Certified by the, awarded the outstanding enterprise for
labor and welfare and outstanding enterprise for occupational
health and safety form Ministry of Labor; Complete Thai labor
certification

9. The factory was training venue; safety officer supervisor
level, management level and occupational health and safety
and workplace environment

The safety, health and environment in the workplace.

10. Integrated knowledge, program to promote activists on
yield increasing, arranges Kaizen suggestion system (KSS)
each department through PF + KM

11. Arranged occupation training, such as planting lime trees,
and barber two years before retirement

12. Assistance programs for employee with informal debt

13. Improved workplace environment through board of

occupational health and safety.

3 Customers

4 Business partners

(Raw material suppliers, distributors, contractors)

Expectations: Quality products and services, timely
delivering, compliance with consumer protection laws, and

product liability

Expectations: Timely payment, fair and transparent business,

contribution in product development, business security

Premier Products Public Company Limited 9]




Challenges:

1. Relationship management with customers
2. Develop products to meet demands

3. Product liability (PL law)

4. Violating customer’s privacy

Challenges:

1. Credit management

2. Fair agreement

3. Retain partners for long business

4. Corruption free

Operational measures to Stakeholders :

1. Provided systems to manage customer relationships.
2. Certified ISO 9001 Quality Management System since
2004

3. Conduct customer satisfaction survey twice a year,
average score is 98%

4. Customer relation practice was determined in business
ethics and published on website

5. Provided product monitoring system before deliver,
according to ISO 9001 Quality Management System

6. Provide warranty, including recall system, complaint
system, customer complaint will be resolved

7. Established working group on product liability (PL Law).
8. In 2016, there was no complaint about the violation of
customer personal information

9. Product prices are clearly marked in catalog, brochure
advertising papers, compliance with labeling laws

10. Integrate knowledge to product development to meet

customer needs

Operational measures to Stakeholders :

1. There is a process and build customer relationships (CRM).
2. The annual satisfaction survey partners first time the
survey average of 89 percent.

3. The annual audit for the first time and registered quality
management system according to ISO 9001.

4. The policy treats suppliers in ethical business practices
in order to have a transparent, accurate, and easily
accessible. And published on the Web site

5. Payment on time According to the set together

6. The letter does not receive New Year gifts.

7. There is a common agreement on how to do business
with transparency measures against fraud, corruption

function in 13 patients in 2559.

5 Government sector

6 Competitors

Expectations: Compliance with laws, cooperation, complaint

management, fully tax and fee payment

Expectations: Unfair competition, do not violate intellectual

properties

Challenges:
1. Compliance with laws

2. Participation and cooperation

Challenges:
1. Fair with competitors

2. Trade competition in boundary of fairness
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Operational measures to stakeholders :

1. Cooperated and worked with government sectors such as
be a subcommittee to evaluate outstanding enterprises,
speaker, conciliators in the court

2. Compliance with government standards, including TLS
8001, TISI, Protection and drug problems in the workplace,
TISI 18001, CSR-DIW, and Green Industry level 4certified
3. Signed MOU of Co-operative education with academic
institutions

4. Joint as a guest speaker for government agencies, such
as efficient water management program, institute for water
sustainability, green industry, Department of the Industrial
Works, labor relations between employers and employees in
the workplace, Department of Labour Protection and
Welfare, created balance, security, sustainability and
happiness following the philosophy of sufficiency economy,
Office of the Non-Formal and Informal Education, for

examples.

Operational measures to stakeholders :

1. Conducted business risk assessment according to 1ISO
30001 — Risk Management

2. Verify petty patents and patents prior to submit

3. Compliance with Premier Group’s code of conduct

7 Community / Society

8 Media

Expectations: Operate with good governance, do not
damage environment, and support community/society

nearby.

Expectations: Communication and participated disclosure

Challenges:
1. Management and resolving complaint
2. Concern about environment, do not produce pollutant

3. Support nearby community

Challenges:
1. Management of corporate communication

2. Creating of relationship

Operational measures to stakeholders :
1. Joint community meeting sessions once a month
2. Created social responsibility plans together
3. Certified the environmental management systems (ISO
14001).
4. Certified the social responsibility management
(CSR-DIW) and Green Industry level 4 from Department of

Industrial Works, Ministry of Industry

Operational measures to stakeholders :

1. Results of measurement environment test were
communicated to government agencies, private agencies,
employees, and relevant personnel via information board,
formal letter / meeting of related committee

2. Arrange press activity once a year

3. Publicize sustainability information on website such as
providing knowledge about products, including knowledge of

efficient water management there, green industry operation,

?3
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5. Help developing model communities, Khok Ki Lek and
extend to Klong Ta Muen, by providing knowledge of
organic fertilizer and drinking water, the company has body
of knowledge demanded by the community

6. Cooperated with Triamudomsuksanomklao school
(Kabinburi) and Khao Chakan police station / Ban Khao
Chakan community to create a demonstration rice paddy
field (chemical-free), the project has been conducting for 5
years participated by locals and students

7. Developed the environmental management system,
wastewater is treated and 100% reused, installed solar
systems, installed odor treatment system

8. Industrial waste is disposed by companies approved by

the Department of Pollution Control

environment, and good governance, to government and

private sectors.

9 Private sector

Expectations: networking participation

Challenges: 1. Participation in networking activities

Operational measures to stakeholders :

1. Regularly participate in networks, attended voluntary tree planting activity, children day, biking against drugs,

biking and tasting, ceremony of presenting robes to Buddhism monks

2. Joint the working group of private organizations such as the Federation of Thai Industries, the Engineering Institute

of Thailand, water management organizations

3. Participated in discussion panels to educate the private sector such as the implementation of the Green Industry

standard level 4, operation of labor relations in the workplace, the pilot plant of water management
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Response of stakeholders was analyzed, by considered existing standards, plans and measures to stakeholders by
challenges (impacts), to prioritize. Results were brought to program plans, and improvement measure to actually meet the needs
of stakeholders as following chart.

1. Shareholders
. Government sector
. Personnel, management personnel
. Competitors
. Customers
. Community/society
. Business partners
. Private sector
. Media

©O© o1 B~ 00 W N N O

Prioritization of stakeholders
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Report of Sustainable Development

This Report of Sustainable Development expresses the 2016 sustainability concepts and practices philosophy of Premier
Products PCL, from January 1 to December 31, 2016.

Premier Products PCL has two major disciplines to sustainability; business practices, and practices of sustainable ecosystem/
environment.

In business practices, the company adheres to “sustainable mutual success” of business. The company emphasizes
on good governance with responsibility and transparency. It shall create values to business, personnel, and society.

The second discipline is to create ecosystem or environment that allows and supports social sustainability. It recognizes
that the social issues we are facing today cannot be solved by one. The company and Premier Group thus create the
collaborations by initiating foundations and social programs. It allows all parties and stakeholders participating in issue solving
and extending to stakeholders’ networks. It increases effectiveness of social issue management. The detail is presented in
this report.

Report is available for download on www.premier-products.co.th

For further information; please contact Pornsan Chuthep pornsun@pp.premier.co.th or Kampol Prompakdee kampol@pp.premier.
co.th Tel. 02-301-2242, 037-204-397

Premier Products PCL and Premier Group

Because success cannot be achieved by oneself, business thus cannot be maintained by just emphasizing on benets,
but lack of value created to society and employees. The company and Premier groups adhere and keep the concept “Sustainable
mutual success”. What is good to business should be benecial to society and our employees, it is truly sustainable success.

Premier Products PCL employs operation guidelines to move toward to sustainability, with two main ways. The rst path
is business guideline; the company adheres to adhere and keep the concept “Sustainable mutual success” focusing on good
governance. The company provides social responsibility and transparent accountability. In addition, our business creates value
for business, employees and society at the same time. The second path, is similar important, is to create environment or
ecosystem that promotes social sustainability. The company keeps in mind that social issues nowadays cannot be solved
oneself. The company and Premier Group have developed cooperative systems by establishing foundations and social programs.
They attract all sectors and company’s stakeholders to involve in dealing with social issues and to expand to existing networks.
Social issues could be taken care more effectively.

In its business, the company has expressed its intentions and has taken action on responsibility to society, employees,

and environmental
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Premier Products PCL: Value Chain

Premier Products Public Company Limited

97



Business

Innovations for quality of life and environment: Green Business

Premier Products Public Co., Ltd. has more than 40 years of experiences in innovating technology, in order to produce
products that are the best answer for Thai people’s needs. The company is aware of health and safety in order to enhance the
quality of life. Premier Products gives importance to environmental awareness, and deliver quality products and services as a tool
for solving environmental issues, such as wastewater, air pollution (from chemical emissions), noise pollution, global warming,
energy saving, and drought. In 2016, Premier Products invented new products for enhancing living and environmental quality.

PE grease trap produced by injection molding. An alternative choice of products with quality, PE can release

clean water to communities, reduce Wastewater and foetid smell that effect to the environment

e Water for daily consumption
Water tank (Intelligence Tank) - hygienic tank with base, cover and pump system over the tank. Space saving.

Mitigate risk of pump’s leakage current and malfunction in case of floods. Easy and fast installation
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low-priced clean water tank (AURA TANK) for encouraging water storage for household daily consumption.

Clean water tank with more attractive appearance (WINK TANK) - an alternative choice for those who want a more

charming and modern product

e Manufacturing process improvement
RotoSim Software is introduced to calculate parameter inputs and simulate the molding process in Roto

Oven process. This helps speeding production and reducing damages from manufacturing process.
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Giving values through products: Green Sales & Marketing

In order to share knowledge of operations and productions with stakeholders, Premier Product offers an open house.
This activity allows participants to study the water production, wastewater treatment and reuse system, solar energy system,
and chemical odor control system. The company believes that this activity would assure the consumers of its product quality.

e (Customers visit manufacturing and audit process at the factory. This assured them of our product quality.

e Five-company network for water management, including 1) Millcon Burapa Co.Ltd, 2) Aeroklas Co.Ltd, 3) Chotilaph
Parawood Interwood Co.Ltd., 4) Essentra Easten Co.Ltd., and 5) Sri Trang Agro-Industry PLC., visit and observed our water

reuse system.
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® The company, with cooperation of Water Institution, provided knowledge sharing and consulting activity for 5 subsidiaries

about development of internal water system management.

® Inspection and evaluation of occupational safety, health and environment, in 2016, was conducted by Safety and
Health at Work Promotion Association (Thailand) and Prachinburi Provincial Office of Labor Protection and Welfare as well as

employees’ representatives.

® Premier Products participated in Eastern Regional Innovative Product Exhibition at Muang Thong Thani.
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® Representatives of Premier Products, as experts, lectured on sustainable environment and water management and

best practices for becoming Green Factory.

® Premier Products conducts an audit against the ISO 9001, ISO 14001 and OHSAS-18001 standards annually to
assure of the quality of products as well as occupational safety, health and environment.
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Money earning while being environmentally-friendly: Green Purchasing

Premier Product set a policy to purchase raw materials or products from environmentally-friendly producers. Out of
the entire raw materials, 68.01% is purchased from producers who receive acceptable standards, such as ISO 9001, ISO 14001

and Green Factory certification.
In 2016, Premier Products applied for Green Factory Level b certification, so that all raw materials used in production

process must come from producers who receive at least Green Factory Level 2 certification in accordance with the Ministry
of Industry. The company is going to be inspected for the Green Factory Level 5 certification in 2017.
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Responsibility, transparency and accountability: Green Operation

Premier Products set management policy on 3 aspects, economic, employee and environment, by implementing
principles of good corporate governance, morality, transparency, and accountability. Every process must pass an audit against
international standards, e.g. principles of total quality management (TQM), ISO 9001 Certification in Quality Management,
ISO 14001 Certification in Environmental Management, Occupational health and Safety management System (OHSAS 18001),
Thai Labor Standard (TLS.8001), energy management standards, risk management principles, and anti-corruption policy.

® 100 percent of workers joined the program to raise awareness of anti-corruption.

® Employees can access the online course “Sujarit Thai (Thai Honesty)”, the website for transparent and
fair society development, from the company intranet through the link Channel P. As of November 2016,
82% of employees passed the course.
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Environmental Management

® Energy Consumption (Unit: Kilowatts)

Energy Consumption at Kabinburi Factory

e Electrical equipment upgrade

In 2015, the energy consumption was 1,596,150 kW,
representing a decrease of 287,614 kW or 15 percent of
that in the previous year. However, the company also
upgraded some electrical equipment for energy efficiency.
The decrease of 287,514 kW resulted from the following
implemented methods.

® 48 high bay lamps in the water tank and septic
tank factory have been changed from mercury
vapor lamps to LED high bays. This could save
energy about 55,992 kW annually.

e Converting 250 of fluorescent lamps in the
water tank and septic tank factory to LED
lights could save 13,740 kW of annual energy
consumption.

@ Converting120 of fluorescent lamps in the GRC
(Glassfibre Reinforced Concrete) factory to LED
lights could save 6,596 kW of annual energy

consumption.

CO, emissions reduction

The 10-kW solar rooftop system, which has been
installed since 2016, generated electricity totally 832.563
kW, costing 69.508 baht, reducing CO2 emission for 484

kilograms.

CO, 484 Kg
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Solar energy generation of Infinite Green Co.,Ltd. helps
mitigate carbon dioxide emissions for 12,834 tons, equal to
87,435 of trees, or 437 rai of forest.

Optimization of natural energy (liquefied petroleum
gas: LPG)

The amount of LPG used in manufacturing process is
141.19 kilograms per 1 ton of raw materials. In 2016, the natural
gas consumption was optimized. As a result, the amount of LPG
used in the process was reduced for 3,940 kilograms annually,

saving 94,560 of costs.

Gas warming system is upgraded; Machines are developed to be closed system;
increase the amount LPG for 1,440 kg, reduce LPG consumption for 2,500 kg,
costing 34,560 baht annually saving 60,000 baht annually
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Water resource management

The MBR wastewater treatment system has been
upgraded from10 to 60 cubic metre per day, aiming to reuse
100 percent of wastewater. The upgrade was implemented
since July. This can save about 382 cubic metre of water,
reducing 5,348 baht of monthly water supply costs. As a
result, Premier Products is certified, by Water Institution for
Sustainability, The Federation of Thai Industries, and Depart-
ment of Groundwater Resources, to be a model organization of

effective water management.

Fiberglass waste Industrial waste management

Remark: Not include grind fiber (mould)
cumulative waste 180 ton
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Industrial waste management

The wastes mentioned above are managed by Better World PLC. (L@Mfaﬁﬁmmﬁ' ]/3-101-2/4041, 3-106-8/4941,
3-106-8/4941) and Asia Recycle Technology Co.,Ltd. (L@‘ﬂ‘ll‘ﬂﬁﬁﬁmm‘ﬂ‘ﬁl 3-105-188/509).
24,000 kilograms of other waste is managed by Nong Kee Subdistrict Administrative Organization (SAO)
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Air pollution control

Premier Products equipped more bio scrubbers for air
pollution mitigation and developed volatile organic compounds
from microorganisms. The company, as the inventor, has applied
for a petty patent for this invention.

Due to effective management on environments, water,
waste, air and energy, Premier Products could cut down on costs
and mitigate possible environmental effects that may be

caused of the company’s activities.

Management for Sustainability

e Anti-corruption Management

In 2016 the company and 13 trading partners signed MOU to enhance bilateral transparent cooperation against corruption.
Premier Products also developed employees’ ethical conducts by encouraging them to attend the online course called “Sujarit
Thai (Thai Honesty)”. Additionally, Premier Products has regular review of work manuals in order to renew certification from
Thailand’s Private Sector Collective Action Coalition against Corruption: CAC.

e Risk Management

Premier Products carries out risk analysis in every level of operation and set up quarterly management procedure, and, then report
to the Board of Directors. The risk management covers 6 areas; strategies, finance, operations, regulations, safety and anti-corruption.
Internal audits against the 1SO 9001, ISO 14001 and OHSAS-18001 standards are also conducted to assure of prompt solutions.

Due to transparent and accountable operations, Premier Products won distinguished awards from governmental sectors.

This shows that the company operates very process in accordance with legal standards and related regulations.

CSR-DIW Continuous Award 2016 Award of model organization of effective Role model award of being an Improving
(Corporate Social. Responsibility, water management, from Water Institution for Productivity Facilitator & Sustainability through
Department of Industrial Works: Sustainability, The Federation of Thai Industries, Knowledge Management from Thailand’s

CSR-DIW) and Department of Groundwater Resources Productivity Institute 2016
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Request for regular complaint investigation from related sectors

Prachinburi  Provincial Industry Office
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Backhauling Management: Green logistic

Premier Products also places priority on supply chain management with the purpose of effective logistics development
in different aspects; shipping costs, pollutions, and warehouse management. Due to that performance, the company was
awarded for Industry Award 2558 for development of warehouse management system and the establishment of a development
management logistics. These two awards were granted by The Department of Primary Industries and Mines, the Ministry
of Industry.

1. Backhauling management: avoid empty haulage trucks (Target = 66% Actual outcome = 82% or 312 routes)
2. On-site assembly service enhances freight haulage performance for 100%, or decreasing 240 of haul routes annually
3. Planning freight transportation routes with sales teams helps decrease 624 of haul routes annually
4. Product distribution at Nong Chok
- It helps decrease 180 of haul routes annually, saving about 200,000 of shipping costs.
- The distribution center could reduce 1,000,000 of costs annually
5. Premier Products promotes good driving habits for all truck drivers, for the purpose of fuel efficiency. Additionally,
vehicle inspection is conducted regularly twice a year in order to control air pollution from motor vehicles

Good Logistics Practice Development Award Good Logistics Practice Development Award
in warehouse management system development in establishment of a development management logistics
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114

Good Health and Sustainable Environmental

“Snack Factory’s Wastewater Treatment System Expansion” Project
Industrial customer

Mr. Sakda Rangsimantikanon

Factory Engineering Manager

“We are satisfied with the product quality as well as the after sales services
of Premier Products. After using the treatment system, the Biochemical Oxygen
Demand (BOD) values, the wastewater indicator, has been consistently decreased,

until it met the quality requirement set by Industrial Estate”
Pruksa Real Estate Public Company Limited conducted investigation of quality management system of

manufacturers. Pruksa had targeted 75.00 percent or more of quality investigations adjudicated as “pass”, and,
finally, it got 98.28 percent.
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According the PPP value chain, the process since innovation for living and environmental quality to the process of sales and
services, Premier Products could summarize the values, as revenues, as shown below.
1. Income from sales and services 1,541.57 million baht
. Expenses 1,326.06 million baht
. Net profits 179.26 million baht
. Total assets 2,145.65 million baht
. Total debts 968.76 million baht
. Shareholders’ equity 1,176.89 million baht

D OB

Revenue and Turnover
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Employees

Employee Aspect: Employee Well Being

Premier Products gives importance to the employee aspects as one of its social responsibility policies and counts it as a
vital factor to sustainable success of both employees and the company. The employee policy is as follows.
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As employees are the beginning of every progress of an organization and considered as valuable resources for the sustainable
growth of the organization and society, the company has a policy for its employees in addition to labor legislation. The company
policy aims to develop employees in different aspects; living, skills and career paths. Also, as the workplace is often considered
as the second home of every employee, Premier Products sets a safety work environment in accordance with global standards
and activities which are Thai Labor-Standard: TLS 8001-2003 (Completion Level, Initiative Phase), Thai Industrial Standard: TIS/
OHSAS18001, I1SO 9001, ISO 14001, TIS. 9999: the Approaches of Sufficiency Economy to the Industrial Sector, CSR-DIW Project,
and Happy Workplace by Happy 8 Project. Furthermore, Premier Products takes part in developing its employees’ neighborhoods
based on His Majesty King Bhumibol Adulyadej’s philosophy of sufficiency economy. The company believes that the community
development would make employees and their family happy and self-reliant.

A Philosophy of Sufficiency Economy The processes of human resource management are recruitment, retention and devel-
opment. The details of each process are as follows

1. Recruitment: It is one of organizational plans for career progression in order to replace retiring employees.
The internal recruitment is first conducted; in case there is no eligible candidate, the company will search for
a qualified candidate outside the current employee pool. There are plans different timescales; short-term
(0-3 years), medium-term and long-term (over 5 years). Additionally, there are preparation plan for high potential
employees in each division and key positions in order to develop them for their career success.

2. Retention: The Company studies about appropriate wages and employee benefits and applies study results
to develop its human resource policy. Premier Products offers a good benefit package for employee,
including Happy Workplace by Happy 8 Project, saving cooperative, provident fund, health care insurance
for employees and family, staff shuttle bus in 13 routes, and morning market in the factory area where
employees could trade groceries and products among colleagues, which is a way to increase income and
reduce expense. Besides, the company helps employees who have illegal loan debts under the People’s Bank
Project and supports them to make a household account based on TIS. 9999: the Approaches of Sufficiency
Economy, so that employees could control their expenses and save more money, and, as a result, be self-sufficient
and well-being.

3. Development: Three characteristics of employees that Premier Products gives importance to are;

1. being good, disciplined, and responsible;
2. being skillful and professional; and

3. working happily and reasonably, have mutual respect and understand changes.

Premier Products set plans to develop employees to become as professional and potential as they should be. In 2016,
the company joined Thailand’s Productivity Institute’s “Improving Productivity Facilitator & Sustainability through Knowledge
Management Program: PF+KM Program”. The program aims to lead the company’s vision and mission to the same goal
and success. The productivity is improved by using appropriate tools. Every employee in every level took parts in the program.
For this reason, Premier Products received the role model award of being an Improving Productivity Facilitator & Sustainability
through Knowledge Management from Thailand’s Productivity Institute.
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In addition, Premier Products had an approach to develop employees’ ethical conducts by providing an online course called
“Sujarit Thai (Thai Honesty)”. As of November 2016, 82% of employees passed the course.

Important activities in 2016

1. The company gave help to 42 low-income employees and employees with loan debts, costing 2,820,000 baht,
through People’s Bank Project, and 17 more employees, costing 687,683 baht, through Premier Group saving cooperative. This had
improved the living quality of the helped family. Besides, there was morning market in the factory area where employees could
sell their home-grown vegetables and fruits to each other.

Additionally, the company supported its staff to have secondary jobs, such as a part-time hairdresser. Based on the idea
“to plant behind, to eat inside and to sell in front”, a backyard garden is another activity that Premier Products supported
by giving seeds to employees. To grant scholarships was another benefit given to staff’s children to relieve financial issues.

lllegal debt solving through People’s Bank Project Morning market (to plant behind,
(42 employees, totally 2,820,000 baht) to eat inside and to sell in front))

To reduce expenses and to increase income
(to reduce haircut cost and increase income for the part-time hairdresser)
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2. Mass ordination to honor the late Thai King Bhumibol Adulyadej: Six employees in the company underwent
ordination and, during monkhood, had developed their mentality and well performed religious practices. The mental development
could be used to apply for their daily life after leaving the monkhood.

Mr. Pattarapon Wannachai
Employee

Mr. Supon Khamjun
Employee

3. Jobs for persons with disabilities were offered here. In 2016, Premier Products hired 7 disabled employees
who have worked for the company before laws on disabled persons became effective. In 2017, there are 8 disabled employees

working in the company.

Mr. Jomkwan Sapong
ID card for
PWD 3-2502-00XXX-73-1

Mr. Winit Buaphan
ID card for
PWD 3-2510-00XXX-01-4
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4. The surroundings of cafeteria was improved to be cleaner, more spacious and sanitarian.

5. Rural area development: The company had the “Study though it’s Cold year 3 Project” in order to fix the buildings
at Ban Tha Ta Fang School, Mae Yuam, Mae Sariang, Maehongson Province. Forty employees participated in this project and took
part in teaching people how to make soap, dishwashing liquid and bio extract or Effective Microorganisms (EM) from local materials.
This project aimed to develop social awareness for the company staff.

Mr. Phisit Changsao and volunteer team
at Ban Tha Ta Fang

Ms. Sangduen Thongjok,
Mr. Suphachoke Lobphuen
volunteer team at Ban Tha Ta Fang
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6. Happy 8 Workplace Project: Premier Products ran this project continually for more than 7 years. On behalf of the company,
selected employees joined a working group of Employee Club Committee and the Sustainability Working Group.

The company was certified by Thai Health Promotion Foundation (ThaiHealth) for developing the sustainable network of
Thai Health Center. Premier Products has developed human resources in 3 aspects; (1) life-skill; providing saving cooperative
in order to support its staff’s financial management, (2) multi-skill; providing more multi-skill development annually by using
on-the-job skill matrix, and (3) work-skill; driving “Coach the Coach” approach to be one of organizational cultures in order to
develop each individual employee, in every level in the company.

7. Training courses: There were 261 training courses provided, costing 2,048.02 baht/person, and taking 21.37 training
hours/person. There were 594 persons, or 97.89% of all employees, passed the mandatory courses in different fields; innovation,
anti-corruption, social responsibility, and supply chain management.

8. Improving Productivity Facilitator & Sustainability through Knowledge Management Program: PF+KM Program:
The Company worked closely with Thailand’s Productivity Institute in giving an advice and providing training courses for company
workers. This program aimed to enhance work quality consistently, to support innovation and to increase productivity at every
progress of work.
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Outcomes of PF+KM Program
Employee participation: Target > 90% Actual outcome 92.13%
Employee satisfaction in the program: Target > 80% Actual outcome 98.55%
Satisfaction in the 5S class: Target > 80% Actual outcome 99%
Satisfaction in the KSS class: Target > 80% Actual outcome 95%
Satisfaction in the KM class: Target > 80% Actual outcome 90%

Corners for comments and recommendations: totally 11 corners (sectors)

9. Consulting Program for Making TIS. 9999, Book 1-2556: the Approaches of Sufficiency Economy to the Industrial
Sector: The company worked with Management System Certification Institute (Thailand), or MASCI, in developing employees in
4 dimensions; economics, society, surroundings, and human resources. The company strongly believed that those approaches
could be applied to daily life, especially the sufficiency philosophy and saving for retirement. Now, 414 employees, or 67.64%
of all employees, were Provident Fund members, and 260 employees, or 42.48%, were saving cooperative members.

Mr. Kamphon Phomphakdee
has applied TIS. 9999 to working,
for the goal of “balanced, secure,

sustainable, and happy life”
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10. Jobs for retirees: Premier Products surveyed employees, at the age of 53 and over, about their plans after
retirement and provided them preparation. Recommended jobs for retirees were growing lime trees and weaving bags from

coffee packages

Employee Data by types
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Employees by sex (out of 629 persons)

Employees by Types (3 types)

Resignation Data
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Resignation rate by sex

According to the stakeholder analysis, employees/executives were the second most impacted group while the most impacted
group is the community. Premier Products plans to develop core competencies, consider appropriate employee benefits according
to each job grade, run activity for retirement preparation, reward excellent workers, and support innovation. Moreover, activities
and projects for community are also planned and assigned to the Employee Club Committee and the Sustainability WWorking Group.
For other continuous plans, the company decides to carry on for another year.
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Creating awareness of employees

Core Value Working Group

Recognizing that social changes occurred by good conscience of employees, employees play important roles to drive changes.
It starts from individuals to business level and social level.

Premier Group has established working group consisting of representatives from all business of the Group. Working groups
have missions to create collaboration, employees’ awareness concerning 4 aspects of sustainability, including environmental,
social, good governance, and well-being of employees, under the name “Working Group on Core Values”.

Working Group on Environment has mission to create environmental awareness. It promotes resource sustainability,

energy saving, as well as to figure out environmental-friendly operations. It will bring the organization into green organization future.

Progresses in 2016
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Operation Plans for 2017
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Social Working Group - Its mission is to raise social awareness of employees. It was extended from social operation of
the Group. Recent years, it focused on study opportunities of underprivileged children. Campaign was arranged to create contribution
of employees who can support by donations or join volunteer works for Yuvabadhana Foundation. This opens new perspectives

in social support to employees.

Progresses in 2016
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The 2017 year plan
Assign working groups/appropriate representatives from all companies in Premier Group, to brainstorm ideas
and visions on social activities
Extension of each business sections in Premier Group, in order to widely achieve participation
Organizing fundraising events, with indirect donations
Fund raising children for Premier’s employees’ children fund

Support for social affairs such as employment of disable persons and engaging with various partners
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Good governance working group - Its mission is to promote and instill transparency and good governance in the
organization. It clearly defines communication processes and practices to employees to be aware of and abide. It also promotes

collaboration in anti-corruption.

Progresses in 2016
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Progresses in 2016
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Well-Being Working Group — Its mission is to promote employees’ health and wellness. It convinces employees to
live properly for good health and to avoid illnesses such as doing exercise, having beneficial diets, and providing salad and
unpolished rice. In addition, wellness also includes workplace safety, accident reduction campaign, for example.

Progressed in 2016
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The 2017 Year Plan
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Society

Social: Happy Living

Premier Products applied its core knowledge and experiences
in developing community, especially about water management
and bacteria. The objective of activities was to promote self-reliance
of the community based on 7 aspects of sufficiency economy

approaches.

1. Project for Ban Kok Kee Lek
The Project for Ban Kok Kee Lek has been implemented since 2015. As a result of the project, people in the area had
average monthly income at 2,142 baht/person, showing an increase of 850 baht or 65.78 percent compared to the previous year.
The company helped people to upgrade the quality of life and succeed in expense reduction and income increase. In 2016, the
average monthly income of people in the village was 2,265 baht/person, or increased by 123 baht from the previous year (accord-
ing to Basic Minimum Need (BMN) Information from Community Development Office, Kabinburi, Prachinburi Province). In 2016,
Premier Products introduced new activities in addition to the pilot project in the previous year.
Market for pesticide-free fruits and vegetables (PP Market): Based on the idea “to plant behind, to eat inside
and to sell in front”, Premier Products encouraged people to plant fruits and vegetables for their daily
consumption. If there is any surplus, it was allowed to be sold in the markets provided in the company’s office
in Bangkok and factory in Kabinburi.

Ms. Boonlert Songphon
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® Project for homemade organic fertilizer and bio extract or Effective Microorganisms (EM): Premier Products
taught people in Ban Kok Kee Lek to make organic fertilizer and EM liquid for domestic use. If there is a surplus,

they can sell it to their neighboring community.

Mr. Boonma Donjuang
Local Guru

® Clean Drinking Water for Community Project: The community requested budget from the governmental sector

to buy coin operated water vending machines instead of human.
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Ban Kok Kee Lek village was developed to be Prachinburi’s local learning center and the model community of
sufficiency economy for other villages. The community succeeded in upgrading their living quality and balancing

their life so that it was selected to be the model of sufficiency economy in community level.

2. “Khao Chakan Police follows in His Majesty’s Footsteps” Project

This year was the third year that Premier Products took part in introducing the organic fertilizer, researched by the company,
and demonstrating the organic farming to police in the “Khao Chakan Police follows in His Majesty’s Footsteps” Project.
The purpose of this project was to encourage police in Khao Chakan police station, Sa Kaew Province, and people in the area to
plant organic Aromatic Black (Hom-nin) Rice on an area of 5 rai by using seeds from Ban Kok Kee Lek village. After harvest, the
rice product became main ingredients for cooking lunch for police in the station and some of them were kept in the local rice
seed bank for being planting seeds available for the police and neighbor communities.

Pol.Col. Boonsan Sinthong
Superintendent Khao Chakan Police Station
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Rice seeds, organic fertilizers and EM liquid were given to Sa Kaew School in Sa Kaew Province for the

demonstration farms in the learning center.

3. Premier Products had a project for tricycle donation and repair and funds for persons with disabilities
in Prachinburi Province. The company coordinated with Prachinburi Provincial Office of Skill Development to carry out the
tricycle donation and repair project. In 2016, 6 tricycles, 4 wheelchairs, and 2 bicycles, totally 12 vehicles, were given to
disabled people.

4. The project of learning center development at Ban Khlong Ta Muen Village, Thung Pho Subdistrict, Na Dee
District, Prachinburi Province was continued from the previous year. In 2016, Premier Products consulted with the community
leader and committee in order to make a work plan for sustainable community development.
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Sixteen of village committee and people observed drinking water system at the company and studied organic

fertilizer making and mushroom growing at Kok Kee Lek Village.

In 2017, Ban Klong Ta Muen village got the budget of 500,000 baht to develop drinking water system for
community. Premier Products took part in giving an advice about the water system which helped the village
save 72,600 baht/month (2 tanks of water/household * 220 households)

Premier Products encouraged people to make their own organic fertilizer from local materials, such as dry leaves
and straw, for the purpose of cost reduction. Additionally, the 4-level afforestation was introduced in the learning

center area. There were 19 people joined the program, reducing fertilizer cost for 273,600 baht annually.
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The company gave women’s group a marketing plan for selling their products in Kabinburi industrial zone.
This could earn them about 6,000 baht/month.

5. The company provided a study trip to Khao Sam Sib Learning Center, Sa Kaew Province. At the learning cen-
ter, participating employees and people could learn sufficiency economy farming, such as frog farming, organic chicken farming,
wood vinegar making and biomass stove designing. The attendees could apply the concept of sufficiency economy to their life

and to be a part-time work after retirement.

Drought Protection Project: The Premier Products Company gave four 2,000-litre water tanks to Ban Huay Kung
School, Pa Pong Sub district, Sop Moei District, Mae Hong Son Province.
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Rural area development project: The company carried out a project for fixing the buildings and teaching how to make soap,
dishwashing liquid and bio extract at Ban Tha Ta Fang School, Mae Yuam, Mae Sariang, Maehongson Province.
The activity has been carried out with participation of 40 employees and the network for building social awareness.

Moreover, Premier Products gave two 2,000-litre water tanks and solar powered maintenance tools to the school.

Premier Products coordinated with Triamudomsuksanomklao Kabinburi School, for 9 years continuously, in passing
on knowledge of organic rice farming and organic fertilizer to students. In 2016, Sangyod Rice, Pattalung local rice,
was first introduced and planted in the community farmland. People from different sectors, for example,
school boards, students, factory workers in the vicinity, and our staff, participated in the activity with the objective

of promoting moderation based on the concept of sufficiency economy.
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Social: Support an Ecosystem for Social Sustainability

In addition to adhering to the philosophy and practices, the company recognizes importance of introducing the concept
‘Harmonious Alignment of Success’ or sustainable mutual success to all stakeholders. It realizes that social sustainability comes
from contribution of all sectors to achieve the goal.

In January 2559, the company contributed in the event “Raise Your Hands 2016: Ratchaprasong, the sharing street”
with “Khon Thai Foundation” and social partners, 200 business partners. The 2016 event expanded its cooperation to the
Ratchaprasong Square Trade Association (RSTA) and 9 large enterprises; Central World, Gaysorn Plaza, Amarin Plaza, Erawan
Shopping Center, Bangkok President Tower Arcade, Platinum Fashion Mall, and Intercontinental hotel. The event turned business
area at Ratchaprasong into social area. The objectives was to create “concerned citizens for community” and awareness and
understanding of public about their social responsibility. The event was aimed to be a model of social responsibility program at
the national level. The social activity should be conduct persistently to create social impact in the long term. It leverages social
development through connection and shared areas of business sector and civil society. It promotes the public concern which is
different to donation, but giving others such as expertise, knowledge, network, and volunteers. These good deeds pose to expand
cooperation with more than 20 corporates, and collaborations with 200 social partners.

Premier Product PCL plays an important role in publicizing, and inviting customers to join the event. The stakeholders
had an opportunity to learn and get to know the social issues of interest to individuals. It was expected that these social
programs will be extended to create good results altogether. In for employees, the company has a policy to promote and
encourage them to participate in social activities. They can promote the event to people around them; family, friends, or business
partners and customers in their network. They can also be volunteers who facilitate the attendee, introduce the program or project
volunteers for the program. They can dedicate their knowledge as benefits to society in order to instill sense of responsibility
and being good citizens.

In addition, the company is also aware of the role and responsibilities as a private company to create social sustainability.
The company emphasizes needs and results of responsible business. In October 2016, the company and Premier Group organized
a seminar “The HIP Investor”. Attendees can learn how to create profit better. The seminar was held by Mr. Paul from the
US as a lecturer.
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Objective of the event is to create awareness of modern investors’ expectations of business with responsibilities
by dissemination of global ideas and trends “Business and creating of social value”. It is introduced to network and
stakeholders of the Group. It is to learn about impact investing and learn investors’ expectation shift. Knowledge and ideas
are brought to improve attractiveness to impact investors to enhance participation of society. It is also to create the big results
of social sustainability. It is to create sustainable big results to network and stakeholders to more than 40 corporates.

Since the event “The new world business... profits on sustainability is the most profitable” in 2015, the company
aimed to encourage implementations and engagement of stakeholders including employees, partners and customers. The com-
pany and the group continue consistently in the program “Employment of Disable Persons” in cooperation with Thailand
Collaboration for Change program and Social Innovation Foundation arranged the 2nd “Business Collaboration — Career for
Disable Persons”. It was aimed to reduce social inequality through employment of disable persons. The company convinces
partners and customers to support employment of disable person by providing knowledge and understanding of the laws
and privileges of employment (Article 33, 34, 35). It is for preparation of the company and enterprises in hiring disable people
to work in local public organizations immediately. This creates opportunities for disable persons to become self-reliant.
They can live with esteem and equal dignity to others in society. In addition, it provides benefits to families of disable persons
and communities they are living in.

Last year, connection between Social Innovation Foundation with the company’s and Premier group’s partners and
customers leads hiring of disable persons for more than total 200 positions. 14 partners and customers participated in

organizations.

There are just examples of “Management Process and Collaboration Creation Process” developed by company and

Premier Group. It will be conduct continuously to create social sustainability under the philosophy of the group.
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“Management and Contribution Platform”

to Create Share Sustainable Success

Realizing that sustainability success requires big changes, this cannot happen with functioning of only one organization.
It requires a commitment from all parties in society. It needs “engagement and extension platform” to solve social
problems. It can engage unlimited number of people. The company and Premier Group have created “management
platform” through “social sustainability development agencies” to work with social issues, including issues related to children
and youth, environment and Thai people’s well-being under Yuvabadhana Foundation, En Life Foundation, Khon Thai Foundation,
respectively.

Premier Product PCL has engaged in social development, by supporting and co-operating with the Foundations. The company
funds for 5% of its annual profits. Moreover, the company co-operates these foundations with knowledge, and expertise of
company’s personnel. The company also convinces business network of the Group to participate in the foundation to extend

social impacts.
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To date, the company and Premier Group have learnt and arranged knowledge of create engaging systematically, by divided

into five phases;

Entice Processes of convincing, attracting target groups to participate in.
Enlist Processed of request for support
Engage Processed of engagement and taking action

Empower  Processes to reinforce and support operators to sustainably solve social issues via mechanisms

Extend Processes of expanding to a wider area to achieve continuous drive
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This knowledge will be a good advantage to support the participation system and work for social sustainability.
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Qur Pride

Rising Star Sustainability Awards 2016 Thailand Sustainability Investment 2016

The pride of the company is doing good deeds and giving in returns to the society, environment, and being good corporate
governance. In 2016, the company was awarded its first ‘Rising Star Sustainability Awards’ and the second ‘Thailand
Sustainability Investment’ from the Stock Exchange of Thailand. Award winning is the result three operational dimensions;

To do good deeds and to give to the environment; such as water management, waste from manufacturing processes, air,
and energy. The companies have developed water management system that can recover 100% of water. The company was chosen by
Wiater Institution for Sustainability of the Federal of Thai Industry (FTI), and the Department of Groundwater Resources to be a pilot plant
for water management. The management system of the company was expanded to the network of five factories. Also, the company
participates in the network of green factory of the Department of Industrial Works with more than 60 industrial plants. To reduce waste
from the manufacturing processes, the company develops waste recycle and reuses in the production process, including development
of new products from waste. For air, biological process (Bio Scrubber) was developed to eliminate odor and patent was registered.
For energy development; LED light was used in lighting system. High efficient manufacturing technologies were implemented to reduce
LPG wasting. In addition, production plants and offices will be achieved green buildings within 2017.

Doing good deeds and giving to society; the company has provided scholarships to more than 2,400 underprivileged and
poor children. The company creates well-being society via Khon Thai Foundation. It helps conserve and create the ecosystem of wing
shells in Krabi. The company initiated campaign to promote marine conservation to the youth through En Life Foundation’s Life. The
company engages employees and communities to take care of their first home through Happy 8 Workplace activity. It collaborated with
the National Productivity Institute incubate activists who enhance employee’s knowledge. Local scholars cooperated with the Thai saving
Bank were invited to train employee to manage informal debts. Residents of Khok Khi Lek village and also Klong Ta Muen village also
participated in the training. It was conducted under the sufficient economy principle created by King Rama 9. The company cooperated with
Prachinburi Province Provincial Skill Development Center to repair more than 60 trolleys for disables through contribution of employees.

Doing good deeds and being good corporate governance; the company created anti-corruption network. It signed
the transparent agreement with 13 customer and partners. It shared knowledge with government agencies in the topics such as
sustainable water management, development of green industries, labor relation management in the workplace, and balancing of
sustainability, security, and happiness according to sufficiency economy principle. Management processes are improved and
development according to several quality systems such as risk management, anti-corruption. The quality management system standards
such as ISO 9001, I1SO 14001, OHSAS 18001 are updated through continuous improvement process (P-D-C-A).

] 58 Sustainability Development Report 2016



A pilot plant of efcient water management Water Institution for Sustainability of the Federal of Thai Industry (FTI),
and the Department of Groundwater Resources

“.. Water is the crucial factor to human. Not only human - creatures, either animals or plants need water. If it is not,
they cannot be alive. Water is medium or a main factor of life. Even non-living things also need water, or they will be unknown
thing. For examples, crystalline form contains water. It could not be crystal without water — becomes shapeless. Therefore, water
is important. As | have mentioned, you should know how to do development. First comes to mind is the irrigation projects and
secondly environment projects. Environmental project makes good water resources. If these two aspects are good, water issues
may be resolved or at least keep current situation. In addition, consequent activities are such as cultivation, etc. The related
development to industry or trade or finance is likely to be continued...”

Speech of H.M. The King, December 29, 1989, Chitralada Villa Royal Residence
The company adopted the speech of H.M. the King Rama IX to water management scheme.

In 2016, The company was chosen by Water Institution for Sustainability of the Federal of Thai Industry (FTI), and the
Department of Groundwater Resources to be a pilot plant for water management. The criteria of water uses are 3R (Reduce,
Reuse, and Recycle). The company extended its water management network to 5 organizations;

1. Millcon Burapha Co.,Ltd.,
2. Aeroklas Co., Ltd.,
3. Chotilaph Parawood Interworld Co., Ltd.,
4. Essentra Eastern Ltd., and
5. Sri Trang Agro-Industry Co., Ltd.
The company has involved consultation with the Water Institution for Sustainability. Due to the expansion, the company

and participating organizations were awarded for outstanding management of strong network.
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GRI Content Index

The Global Reporting Initiative (GRI) provides the leading framework for corporate sustainability reporting based on input from
a wide range of civil society organizations, labor groups, businesses, academics, and other experts. Our Premier Group
Report contains Standard Disclosures from the GRI’s G4 Sustainability Reporting Guidelines. We provide the GRI Content
Index below to reference our GRI reporting and to include some additional data to complement the report.
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